
ITC 
 
ITC is one of India's foremost multi-business (FMCG; Hotels; Paperboards, Paper 
& Packaging; Agri Business; Information Technology) enterprises with a  Gross 
sales value of ₹ 90,104 crores and Net Profit of ₹ 15,058 crores (as on 
31.03.2022). ITC is rated among the World's Best Big Companies, Asia's 'Fab 50' 
and the World's Most Reputable Companies by Forbes magazine and as 'India's 
Most Admired Company' in a survey conducted by Fortune India magazine and 
Hay Group. ITC also features as one of world's largest sustainable value creator 
in the consumer goods industry in a study by the Boston Consulting Group. ITC 
has been listed among India's Most Valuable Companies by Business Today 
magazine. The Company is among India's '10 Most Valuable (Company) Brands', 
according to a study conducted by Brand Finance and published by the Economic 
Times. ITC also ranks among Asia's 50 best performing companies compiled by 
Business Week. 
 
ITC's Branded Packaged Foods business is one of the fastest growing 
foods businesses in India, driven by the market standing and consumer 
franchise of its popular brands - Aashirvaad, Bingo! Sunfeast, Fabelle, 
Sunbean, Yippee! Kitchens of India, B Natural, ITC Master Chef, Farmland, 
mint-o, Candyman and GumOn. The Foods business is today represented 
in multiple categories in the market - Staples, Spices, Biscuits, 
Confectionery & Gums, Snacks, Noodles & Pasta, Beverages, Dairy, Ready 
to Eat Meals, Chocolate, Coffee and Frozen Foods. 
 


